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BigCommerce Empowers Merchants to Grow International Business with Localized Shopping
Experiences

New international enhancements for multi-storefront functionality extend platform’s capabilities for the world’s enterprise merchants to localize
checkout, merchandising, language and content

AUSTIN, Texas--(BUSINESS WIRE)--Jul. 6, 2023-- BigCommerce (Nasdag: BIGC), a leading Open SaaS ecommerce platform for fast-growing
and established B2C and B2B brands, today announced it is adding new functionality to its multi-storefront (MSF) offering to expand the ability of
merchants to reach and sell to consumers regardless of where they live, what language they speak or what currency they use.

“Language, currency and cultural differences should not be barriers to commerce, and now they don’t have to be,” said Troy Cox, senior vice
president of product at BigCommerce. “These new enhancements extend our MSF functionality so that merchants have even more flexibility to
grow their brands and global footprints through one powerful BigCommerce dashboard.”

Building on BigCommerce’s powerful enterprise-grade multi-storefront functionality, international enhancements for MSF will enable merchants to
create localized experiences with unique content and settings for each storefront, including:

Tailoring content across product catalog, storefront pages, cart, checkout, orders and transactional emails
Creating unique pricing, coupons and promotions for each storefront
Controlling SEO strategy across pages, categories and products for each storefront
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e Setting localized language, payments, currency, tax and shipping options

The expanded functionality is coming as cross-border ecommerce continues to grow around the world, especially in Europe, Asia and Latin
America, according to gMarketer. The United States, which has lagged behind the leaders, is projected to reach 31.9% penetration this year.

“Embarking on global or multi-brand digital commerce — or pulling together separate businesses, teams and technologies via M&A — represents a
significant challenge,” according to Gartner ®. “Organizations need to find the right model to improve efficiency while managing the technology,
organization, development and operations of digital commerce. Organizational structure and technology strategy must adapt as organizations
expand (for example, from five to 50 markets, or from one to five brands). This research extends our previous models to accommodate the needs of
organizations that are expanding.”1

Launched last year, MSF empowers enterprise merchants to create and manage multiple storefronts within a single BigCommerce store, driving
growth while reducing operational costs and complexities. Merchants including UK manufacturer Bullitt Group and global lifestyle brand Ted Baker
leverage MSF to power localized user experiences for their shoppers.

With the upcoming enhancements, merchants will be able to execute growth strategies faster with a simple process to create tailored full-funnel
shopping experiences for every audience and build sophisticated marketing and sales strategies without adding complexity to day-to-day
management.

"We recognize the growing demand for cross-border selling and understand the importance of effectively marketing to diverse audiences,” said Jon
Woodall, managing director of Space 48, a BigCommerce agency partner. “With BigCommerce's new international enhancements for multi-
storefront, we can empower our customers to drive growth in global markets. By leveraging this new feature, we believe our customers can unlock
new opportunities and expand their reach to thriving international markets, ultimately driving remarkable growth and establishing themselves as
global leaders.”

“Merchants crave the opportunity to sell in different countries, but executing an international approach can be difficult because of language and
payment differences,” said Tommaso Galmacci, digital commerce consultant at Adiacent, a BigCommerce partner. “BigCommerce recognizes
these challenges, and these new enhancements will help our customers, whether they are B2B or B2C businesses, take an omnichannel approach
to reach their audiences everywhere.”

New BigCommerce merchants are eligible for early access to international expansion capabilities for MSF. To learn more or sign up, contact

BigCommerce Sales.
1 Gartner, 3 Ways to Organize Digital Commerce Teams and Technology Across Geographies and Brands, November 2022
About BigCommerce

BigCommerce (Nasdaq: BIGC) is a leading open software-as-a-service (SaaS) ecommerce platform that empowers merchants of all sizes to build,
innovate and grow their businesses online. BigCommerce provides merchants sophisticated enterprise-grade functionality, customization and
performance with simplicity and ease-of-use. Tens of thousands of B2C and B2B companies across 150 countries and numerous industries use
BigCommerce to create beautiful, engaging online stores, including Ben & Jerry’s, Molton Brown, S.C. Johnson, Skullcandy, Solo Stove, Ted Baker
and Vodafone. Headquartered in Austin, BigCommerce has offices in London, Kyiv, San Francisco, and Sydney. For more information, please visit


https://www.bigcommerce.com/?utm_medium=pr&utm_source=businesswire&utm_campaign=com_global_all_mme_acq-cus_ent-core_core_ct_2023_q3_press-release&utm_content=bigcommerce-empowers-merchants-to-grow-international-business-with-localized-shopping-experiences
https://content-na1.emarketer.com/us-cross-border-buyers-forecast-2023?_gl=1*aono8n*_ga*MTIyMDU2MjEzMS4xNjg1NjQ3Nzc4*_ga_XXYLHB9SXG*MTY4NzQwMjU2My41LjEuMTY4NzQwMjgzMy4wLjAuMA
https://bullitt-group.com/
https://www.tedbaker.com/
https://www.bigcommerce.com/contact-sales/

www.bigcommerce.com or follow us on Twitter, LinkedIn, Instagram and Facebook.

BigCommerce® is a registered trademark of BigCommerce Pty. Ltd. Third-party trademarks and service marks are the property of their respective
owners.

GARTNER is a registered trademark and service mark of Gartner, Inc. and/or its affiliates in the U.S. and internationally and is used herein with
permission. All rights reserved.
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